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Public Relations - Corporate Communications
School of Media & Digital Arts
CORS3 - Public Relations - Corporate Communications

This program has been permanently suspended.

Program Description

Fanshawe College’s Public Relations - Corporate Communications program is an intense
one-year program designed to prepare college and university graduates to enter the exciting
and challenging world of communications. Students will hone their writing and presentation
skills, learn the latest digital communication and web design techniques, and analyze public
relations and ethics challenges.

A second-term field placement allows students to put these new skills to work. Students will
make business contacts through professional associations and complete course work with a
community focus. The curriculum is current, community minded, and connected to professional
communicators. Graduates find work in advertising and PR agencies, hospitals and health care,
banking and insurance, the arts and media, small and large manufacturers, government, politics
and the not-for-profit sector. Job roles include writing, researching, facilitating, media relations,
event planning, strategic planning and marketing communications. Opportunities for
professional communicators occur in every employment sector.

Developing superior writing skills, combined with an emphasis on teamwork, computer design
skills, and technological savvy gives graduates of this program a competitive edge. This
program is best suited to individuals with already above-average writing skills, an outgoing
personality and an ability to see solutions when others are focusing on problems. If you're ready
for the challenge, a world of career possibilities is waiting.

Academic Progression and Completion Requirements

Graduation from college programs requires a student to complete the program curriculum,
meeting its academic standards, achieving a minimum cumulative G.P.A. of 2.0. From initial
registration, there is a maximum of seven years (full-time or part-time) to complete the program
curriculum.

Document of Recognition
Public Relations - Corporate Communications Ontario College Graduate Certificate

Program Type
A One-Year Ontario College Graduate Certificate Program

Learning Outcomes
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The graduate has reliably demonstrated the ability to:
e Write clear, targeted communication materials.
e Apply knowledge of public relations and organizational theories, and public relations
practices, strategies and history to develop and execute public relations plans.
e Complete all work in accordance with public relations codes of professional ethics,
standards, and practices; and relevant law.
e Conduct and coordinate research to develop communication strategies to meet
information needs of internal and external publics.
e Develop clear and measurable communication objectives and identify techniques to
evaluate the achievement of these objectives.
Adapt to, work within and influence organizational policies and procedures.
Develop, deliver and coordinate a variety of presentations.
Develop a project or tactical budget.
Use computer hardware and software relevant to public relations.
Coordinate the production of, and produce, visually effective print, graphic, and
electronic communications.
e Develop ongoing strategies and plans to enhance personal and professional
development and to promote the development of the public relations profession.

Career Opportunities

Our graduates are well-prepared for the exciting world of communications and public relations.
Graduates are working in healthcare, finance, education, the arts and entertainment, sports,
manufacturing, government, and non-profit. Working as communications professionals, their
roles may include writing, research, media relations, social media, government relations, crisis
communication, event planning, fundraising, community relations, strategic communication
planning, and marketing.

Admission Requirements

A Two- or Three-Year College Diploma, or a Degree

(Note: minimum 'C+' average or cumulative 2.5 GPA)

OR

Professional background and experience as judged by the College to be equivalent to the above

Approximate Costs
Fee details are available at www.fanshawec.ca/fees

Other Information
e Advanced writing skills are required.
e Experience using the Internet for information-gathering and research.
e Applicants must have the ability to work independently in a self-directed learning
environment.


http://www.fanshawec.ca/fees
www.fanshawec.ca/fees

3’2{( FANSHAWE

e There is a mandatory field placement in the second level of the Public Relations -
Corporate Communications program.

Contact
School of Contemporary Media: 519-452-4227

Campus Codes and Intakes
e Program Code: COR3
Campus Code: LC (LC - London)
September/January Admission
15 week terms
Academic Calendars available at www.fanshawec.ca/academicdates

Applicant Selection Criteria
Where the number of eligible applicants exceeds the available spaces in the program, the
Applicant Selection Criteria will be:
e Preference for Permanent Residents of Ontario
e Receipt of Application by February 1st (After this date, Fanshawe College will consider
applicants on a first-come, first-served basis until the program is full)
e Achievement in the Admission Requirements

Recommended Academic Preparation
e Business Communication - oral and written
e Computer applications, particularly Microsoft Word, Excel and PowerPoint

Recommended Personal Preparation
Advanced skills in written and oral communication and computer applications, particularly
Microsoft Word, Excel and PowerPoint.

English Language Requirements
Applicants whose first language is not English will be required to demonstrate proficiency in
English by one of the following methods:
e A Grade 12 College Stream or University Stream English credit from an Ontario
Secondary School, or equivalent, depending on the program's Admission Requirements
e Test of English as a Foreign Language (TOEFL) test with a minimum score of 88 for the
Internet-based test (iBT), with test results within the last two years
e International English Language Testing System (IELTS) Academic test with an overall
score of 6.5 with no score less than 6.0 in any of the four bands, with test results within
the last two years. SDS Program Requirements.
e Canadian Academic English Language (CAEL) test with an overall score of 70 with no
score less than 60 in any of the four bands, with test results within the last two years
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e Pearson Test of English Academic (PTE) with a minimum score of 59, with test results
within the last two years

e A Cambridge English Test (FCE/CAE/CPE) with an overall score on the Cambridge
English Scale of 176 with no language skill less than 169, with test results within the last
two years

e Fanshawe College ESL4/GAPS5 students: Minimum grade of 80% in ESL4/GAPS5 Level 9
or 75% in ESL4/GAP5 Level 10

Program Pathways
For information about Program Pathways visit www.fanshawec.ca/programpathways

Program Curriculum

Level 1

Take all of the following Mandatory Courses:

COMP-6041 Design Principles in Digital Media 1 - Credits 3.00
COMP-6048 Digital Marketing & Web Design - Credits 3.00
CORP-6006 Trends & Technologies in PR - Credits 3.00
CORP-6009 Professional Presentation Skills - Credits 3.00
PBRL-6014 Professional Practice & Ethics - Credits 3.00
PBRL-6016  Strategic Public Relations - Credits 3.00
COMM-6038 Visual Communication & Design - Credits 3.00

Level 1 Additional Requirement
Take the following Mandatory Course (Minimum Grade of C):
PBRL-6003  Writing for Public Relations - Credits 3.00

Level 2

Take all of the following Mandatory Courses:

COMP-6043 Design Principles in Digital Media 2 - Credits 3.00
PBRL-6017 Integrated Marketing & Communications - Credits 3.00
PBRL-6013 Specializations in PR - Credits 3.00

PBRL-6018 Media Relations & Crisis Communications - Credits 3.00
FLDP-6010 Field Placement - Credits 7.00

Level 2 Additional Requirement
Take the following Mandatory Course (Minimum Grade of C):
PBRL-6019  Writing for Public Relations 2 - Credits 3.00
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